
ORIGINAL ARTICLE

ISSN No : 2249-894X

Monthly Multidisciplinary
Research Journal 

Review Of 
Research Journal

Vol 1 Issue 2 Nov 2011

Chief Editors

Ashok Yakkaldevi 
A R Burla College, India

Ecaterina Patrascu
Spiru Haret University, Bucharest

Kamani Perera
Regional Centre For Strategic Studies,
Sri Lanka



Delia Serbescu
Spiru Haret University, Bucharest, Romania

Xiaohua Yang
University of San Francisco, San Francisco

Karina Xavier
Massachusetts Institute of Technology (MIT), 
USA

May Hongmei Gao
Kennesaw State University, USA

Marc Fetscherin
Rollins College, USA

Liu Chen
Beijing Foreign Studies University, China

Mabel Miao
Center for China and Globalization, China

Ruth Wolf
University Walla, Israel

Jie Hao
University of Sydney, Australia

Pei-Shan Kao Andrea
University of Essex, United Kingdom

Loredana Bosca
Spiru Haret University, Romania

Ilie Pintea
Spiru Haret University, Romania

Kamani Perera
Regional Centre For Strategic Studies, Sri 
Lanka

Ecaterina Patrascu
Spiru Haret University, Bucharest

Fabricio Moraes de AlmeidaFederal 
University of Rondonia, Brazil

Anna Maria Constantinovici
AL. I. Cuza University, Romania

Romona Mihaila
Spiru Haret University, Romania

Mahdi Moharrampour
Islamic Azad University buinzahra 
Branch, Qazvin, Iran

Titus Pop
PhD, Partium Christian University, 
Oradea,
Romania

J. K. VIJAYAKUMAR
King Abdullah University of Science & 
Technology,Saudi Arabia.

George - Calin SERITAN
Postdoctoral Researcher
Faculty of Philosophy and Socio-Political 
Sciences 
Al. I. Cuza University, Iasi

REZA KAFIPOUR
Shiraz University of Medical Sciences 
Shiraz, Iran

Rajendra Shendge
Director, B.C.U.D. Solapur University, 
Solapur

Awadhesh Kumar Shirotriya

Nimita Khanna
Director, Isara Institute of Management, New 
Delhi

Salve R. N.
Department of Sociology, Shivaji University, 
Kolhapur

P. Malyadri
Government Degree College, Tandur, A.P.

S. D. Sindkhedkar
PSGVP Mandal's Arts, Science and 
Commerce College, Shahada [ M.S. ]

Anurag Misra
DBS College, Kanpur

C. D. Balaji
Panimalar Engineering College, Chennai

Bhavana vivek patole
PhD, Elphinstone college mumbai-32

Awadhesh Kumar Shirotriya
Secretary, Play India Play (Trust),Meerut 
(U.P.)

Govind P. Shinde
Bharati Vidyapeeth School of Distance 
Education Center, Navi Mumbai

Sonal Singh
Vikram University, Ujjain

Jayashree Patil-Dake
MBA Department of Badruka College 
Commerce and Arts Post Graduate Centre 
(BCCAPGC),Kachiguda, Hyderabad

 Maj. Dr. S. Bakhtiar Choudhary
Director,Hyderabad AP India.

AR. SARAVANAKUMARALAGAPPA 
UNIVERSITY, KARAIKUDI,TN

V.MAHALAKSHMI
Dean, Panimalar Engineering College

S.KANNAN
Ph.D , Annamalai University

Kanwar Dinesh Singh
Dept.English, Government Postgraduate 
College , solan
                                        More.........

Advisory Board

Welcome to Review Of Research
ISSN No.2249-894X

          Review Of  Research Journal is a multidisciplinary research journal, published monthly in English, Hindi 
& Marathi Language. All research papers submitted to the journal will be double - blind peer reviewed referred by 
members of the editorial Board readers will include investigator in universities, research institutes government 
and industry with research interest in the general subjects.

RNI MAHMUL/2011/38595                                                                                             

Address:-Ashok Yakkaldevi  258/34, Raviwar Peth, Solapur - 413 005 Maharashtra, India
Cell : 9595 359 435, Ph No: 02172372010 Email: ayisrj@yahoo.in Website: www.oldror.lbp.world

Regional Editor
Dr. T. Manichander Sanjeev Kumar Mishra 



Keywords: Agricultural Development, Human Development Index.

INTRODUCTION:
At present due to inefficient marketing, inadequate marketing infrastructure and poor post 

harvesting management the loss of foodgrains is estimated 5-10% of the total production of the 
foodgrains and for perishable agriculture produce it is estimated 25-30% of the total production. Many 
times these perishable products are thrown on the roads. The NHB (National Horticulture Board ) Report 
2009 shows the great success of fruits and vegetable growers in India. Since the last two decade the area 
and production of fruits and vegetables are continuously increases mainly the state Maharashtra, 
Karnataka, Andhra Pradesh and Punjab are the Leading states in Production of fruits and vegetables. 
Grapes, mango, banana, orange and pomegranate are the important fruits and in class of vegetables 
onion, brinjal, cabbage and potato shows the great achievement. However, Agricultural producers are 
facing many problems in marketing process at domestic and global level. All India data of production of 
fruits and vegetables in recent five years is given below:

Table
All India Area and Production of Fruits and Vegetables
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Abstract
Agriculture is one of the major contributor of economic growth for indian economy and still 

agriculture is livelyhood of about 70% Indians living in the villages. At this juncture for the growth and 
development of rural area and to improve the "Human Development Index" ( HDI ); Production, 
Productivity and Marketing are the important aspects in the development of agriculture sector in India. 
Today India is on first rank in the production of fruits and second largest country in the production of 
vegetables in the world; the country also achieved highest growth in the rice, wheat, pulses and oil seeds. 
However it is the need of the hour to improve the efficiency of agricultural marketing both at local and 
global level. 
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Sr. No. Y ear 
Fruits  Ve getables 

A re a '000 ' ha 
Production '000 ' 

MT  
Are a '000 ' ha  

Production 
'00 0 ' M T 

1 . 20 04 -05 5049  508 67  67 44  101 24 6 

2 . 20 05 -06 5324  553 56  72 13  111 39 9 

3 . 20 06 -07 5554  595 63  75 81  114 99 3 
4 . 20 07 -08 5857  655 87  78 48  128 44 9 

5 . 20 08 -09 6101  684 66  79 81  129 07 7 

 



source - Indian Horticulture Database 2009 page no. 22 & 23
The above table reveals that the area and production of fruits and vegetables for recent five years 

from 2004-05 To 2008-09. It is absolutely showing the area and production is continuously increasing. It 
indicates potential for marketing of fresh and processed fruits and vegetables in domestic market and 
export .

AN EFFICIENT AGRICULTURAL MARKETING -
Agricultural Marketing is a process in which Marketing functions are performed to show the 

results that reduction in production cost, distribution cost and improving in the quality of products, 
which helps to keep remunerative price to the agricultural producers and availability at reasonable price 
to the final consumer. Each agricultural producer should try to save the cost of production right from the 
plantation to harvesting of the produce. In addition to this distribution cost during packaging , 
transportation, cleaning , grading, warehousing and cold storage should kept adequate. Direct marketing 
and marketing through co-operative organization helps mostly in saving the distribution cost. This 
results final consumer can buy these produce in reasonable price. 

ESSENTIALS OF AN EFFICIENT MARKETING -
Agricultural marketing involves all the activities of moving of agricultural produce from farm to 

final consumer. To keep entire process on proper track in producer and consumer point of view. 
Following important point should kept in mind -
1. Sound product planning
2. An effective quality improvement programme
3. Good packaging
4. Effective marketing channels
5. Sound marketing infrastructure
6. Ideal marketing information system
7. Continuous marketing research

"Need of an efficient marketing process for sustinable development of agricultural sector "
Shri. Nagnath Sopan mali ( Bapu) born in medium farmers family in a small village named 

Ropale (Bk) of Pandharpur Taluka in Solapur District. Today at the age of 47 years he share his 
experience of 25 years, in this occupation. His father late Shri. Sopan Mali  was medium farmer, 
however,  the family income was good due to additional source of income from growing and selling 
various types of vegetables in local market. He completed his primary education in local Z.P. primary 
school and Secondary school in Rayat Shikshan Sanstha’s New English School in the village and Higher 
education at taluka place. He believes on self employment; therefore during the college life directly 
entered in the farming. 

Historically the area of Solapur District is known as drought -prone area hence, majority of 
farming was on rainfall. Due to this adversities father of Nagnath Bapu was taking the traditional crops 
like Jowar, Bajara, Grams, Moong, Groundnut and on small irrigated area vegetables. This results less 
marketable surplus therefore scope for marketing was limited to local market. To change entire situation 
of farming  Nagnath Bapu decided to use new technology in farming as a educated farmer. He changed 
cropping pattern, on the basis of availability of water, average rainfall and fertility of soil. He started 
horticulture farming with plantation of Chickoo, Lime, Sweet lime, Banana and Vegetables  on Two – 
Three  acres of land. With continuous efforts, guidance through reading of books and periodicals, visits 
to the farms of successful farmers in nearby villages, farms of Pune, Solapur and Sangli District and use 
of modern technology for water management, soil conservation, he achieved saving in the cost of 
fertilizers and other inputs.  An experiment to improve in the quality of produce with  low production 
cost  gives him great success in growing of various cash crops.

At present he created job opportunities to the local people  on his 42 acres of land, with growing 
crops like  Lime, Sweet lime, Chickoo and Sugarcane. Today through the micro irrigation with modern 
techniques he succeed in good productivity and quality of product and marketing of these produce. Now 
he became a progressive farmer in the village. 

SUCCESS STORY OF  A PROGRESSIVE FARMER NAGNATH MALI-
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Cropping Pattern :
Cropping pattern he adopted after considering availability of water, local climatic changes, soil 

health and marketing environment. He utilizing his land for growing  sugarcane, banana, lime and sweet 
lime and Chickoo . 

Table
Cropping pattern adopted by Nagnath Bapu

Primary Source : Direct Interview by researcher
The above table reveals the cropping pattern adopted by him and crop grown, he grown the 

fruits, vegetables and other crops  on 61.91 percent of land and remaining land is used for growing 
sugarcane on micro irrigation for  obtaining the advantage of sugar industries in their tehsil. It ensures 
health of soil, quality of produce, water management and saving in cost of production.

MARKETING CONSIDERATIONS FOR AN EFFICIENT AGRICULTURAL MARKETING -
Mr. Nagnath Bapu express his views and opinion on marketing consideration that he practices -

1. Production planning for maintain good quality of produce - He told that it is very complicated to 
prepare the quantitative plan for produce to be produced. However, some precautions should be taken 
for good quality of produce such as preparation of soil for plantation, use of certified seeds, scientific 
plantation, prevention of diseases and water management. These measures helps in maintaining good 
quality of produce.

2. Cleaning, Sorting, Grading and Packaging - Mostly for the fruits and vegetables cleaning, sorting, 
grading and packaging are the important processes for value additions. This results good remunerative 
price to the agricultural producer and consumer can satisfied their needs due to freshness and good 
quality. He also viewed that for the export marketing these processes are more important than the 
marketing at local level. 

3. Own transportation vehicles - Transportation plays significant role in creating   time and place 
utility for the agricultural produce.  It also avoids the inconvenience and save the cost of distribution.

4. Warehousing and Cold Storage Facilities - Changing trend towards high value crops including 
fruits and vegetables required scientific warehousing and cold storages for an efficient marketing. 
Present efforts of the government are not sufficient for adequate growth and development, therefore 
government should directly participate in strengthening the cold storage chain in villages.

5. Group Farming - He suggested that group farming is the suitable remedy for small and marginal 
farmers. The spirit of "One for All and All for One", and focus on skill based division of work helps in 
improvement of production and productivity of agricultural produce in their farms and efficient 
marketing process. 

6. Strengthening the Agricultural Marketing Information System ( AMIS) - At present AMIS 
provides information for arrivals and prices of the agricultural produce. However, it is a need of the hour 
that aims should include production, variety and seasons of rivals countries for the purpose of export 
marketing and modern marketing techniques.
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Sr.No. Crop Area in acers Percentage 

1. Sugarcane 16 38.09 
2. Banana 13 30.95 

3. Citrus Fruit ( lime & Sweet lime ) 07 16.67 

4. Chickoo 02 04.76 

5. Other  04 09.53 

 Total 42 100.00 
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7. Marketing Training to the producers - Majority of the farmers are unknown about basic marketing 
skills and primary processing such as cleaning, sorting and grading. Agricultural department of the state 
government should prepare and organize basic training programms with practical. The farmers can 
easily obtain the marketing skills and knowledge through this programmes  which helps in promoting 
them towards efficient marketing process.

8. To promote agricultural research towards efficient marketing - Finally Mr. Nagnath Bapu 
expected that to promote agricultural research towards efficient marketing system. He expressed that 
present research trend of all the Agriculture Universities, Govt. Organizations like ICAR, NHB, DIM 
and NIAM are covers production, productivity, HYV seeds and modern technologies of post harvesting 
management. However, it is a need of the hour to promote research towards strengthening the 
agricultural marketing Process at local and global level.

In addition to this he suggested to promote village level Agro-processing industries which helps 
in value addition and creates employment opportunity for the village youth.
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