
 

 
Review of Research 

ISSN: 2249-894X 
Impact Factor : 5.7631(UIF) 

Volume - 10 | Issue - 8 | May - 2021  
 

 

________________________________________________________________________________________ 
Journal for all Subjects : www.lbp.world 

1 
 
 

“AN EXPLORATION TOWARDS THE PURPOSE, DEVELOPMENT,  
AND PROSPECTS OF DIGITAL MARKETING IN INDIA” 

 
 

Narayana Das 
Assistant Professor in Commerce, 

Government First Grade College, Kunigal. Karnataka. 
Affiliated to Tumkur University, Karnataka. 

 
 

ABSTRACT 
Somewhat recently, a gigantic change has passed in the 

marketing and publicizing assiduity of India. Indian solicitation 
is fundamentally changing with the monstrous utilization of the 
Web and data innovation. Marketing, which is the center 
business effort of any business, has moved from customary 
stages to ultramodern advanced stages. Advanced marketing is 
being utilized in various ways for marketing molding. 
Accordingly, this investigation has focused on understanding the 
development of advanced marketing in India and what are the 
latest things in digital marketing. This investigation has 
embraced the subjective investigation approach and gives a 
survey of writing to figure out the compass, development, and improvement of digital marketing in India 
with the latest things that determine assiduity development. The substance of this paper remembers 
critical validations for connection to the development of digital marketing in India, developing assiduity 
patterns, and the meaning of securing and figuring out the impression of marketing experts. The 
discoveries of the concentrate further demonstrate that digital advertising will see quick fire and constant 
development in India. in any case, for supportable development later on, understanding the view of experts 
is critical. This study reasons that advanced marketing is vital for organizations as well concerning 
shoppers. Digital advertising has opened openings for business development. in any case, practical 
advancement is as yet an issue to be investigated from the impression of marketing experts. 

 
KEYWORDS: Advanced Marketing, Web Advertising, Digital Marketing and India, Digital Advertising 
Patterns and India. 
 
INTRODUCTION 
 Studies have informed that marketing is a significant activity process or a device that is utilized 
for relating, understanding, and expecting the courses through which client fulfillment could be 
accomplished. With the course of globalization, solicitation has become generally aggressive and 
tiresome and organizations couldn't endure exclusively on customary business styles. As per Garg, Dar, 
and Misra( 2016), organizations face various difficulties in the public eye, in broad daylight in 
transnational solicitations, and in holding visitors. Subsequently, organizations are currently embracing 
Digital Advertising ways of upgrading the compass of their business. Chaffey and Ellis-Chadwick (2012) 
characterize advanced marketing as " the activity of the Web and undifferentiated from digital 
advancements in conversion with customary dispatches to accomplish marketing objects ". Others have 
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connected that advanced advertising is the approach to involving digital innovation stages as marketing 
channels. Ellis-Chadwick and Doherty (2012) have additionally connected that digital marketing infers 
the utilization of advanced innovations to satisfy advertising goals. Digital marketing has made it 
feasible for buyers to penetrate an extensive variety of data in regard to various items and 
administrations and furthermore permits visitors to collaborate with brands through advanced stages. 
Hence, this investigation explicitly centers on grasping the compass, development, and improvement of 
digital marketing in India. 
 
OBJECTIVES: 
 The finish of this investigation is to direct a basic survey being written, to comprehend the 
improvement of digital marketing in India and how the new mechanical patterns are changing the state 
of marketing molding in India. objects of this investigation incorporate 
 To give a point-by-point comprehension of digital marketing development and improvement in 

India. 
 To give an outline of recent fads in digital marketing. 
 To improve the comprehension of Indian chiefs towards the meaning of digital marketing. 
 
RESEARCH METHODOLOGY: 
 Result of information in the field of business and marketing investigation is developing at a 
colossal speed. Creating information through cooperative confirmations has become essential for 
producing new information and understanding. Subsequently, writing audits as the philosophy 
becomes pertinent around here of investigation. Notwithstanding, a few researchers have connected 
that the customary methodology of writing a survey requested meticulousness and carefulness. in any 
case, upholding writing survey strategy is to a great extent huge in business and marketing 
investigation, as they're especially important for relating the significant validations, new improvements 
in the assiduity, and relating new hypothetical turns of events. Subsequently, this investigation directed 
a far-reaching survey of the writing and gathered validations from the writing distributed inside the 
time multiple times (2012-2017). A point-by-point qualification basis for the review determination was 
upheld. 
 
DIGITAL MARKETING: 
 Digital marketing can be linked as the term that's used interchangeably with Internet 
marketing. It's also appertained as electronic marketing because it encompasses the use of electronic 
media and internet platforms for the prosecution and operation of marketing conditioning. In India, 
where Internet usage had skyrocketed in the 1990s, the idea of digital advertising first gained traction. 
According to Munshi's study, the introduction of the Internet was considered as the compass for 
developing marketing and business tactics because of the stale nature of traditional marketing and 
advertising techniques.  
 As a result, digital marketing is also the process of promoting and selling goods and services 
using the Internet and online marketing techniques, such as e-mail marketing, SEO, SEM, content 
development, SMM, dispatch marketing, and mobile marketing. Zhang et al.( 2013) have linked the 
colorful benefits of Internet marketing to the traditional forms of marketing( similar to print, broadcast, 
or telephone). This study further informed that Digital or internet marketing and it’s developing at a 
veritably high pace because it provides an occasion to interact with cults, understand their choices and 
preferences, and provide a wider reach to implicit guests. Digital marketing provides a significant 
source to the business for developing and maintaining strong and close relationships with guests 
through online conditioning and therefore, allows the exchange of comprehensions, ideas, and musts 
regarding new products and services. 
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COMPASS AND GROWTH OF DIGITAL MARKETING IN INDIA: 
 In India, practically every industry has embraced digital marketing. Expansion of the digital 
footmark is growing exponentially and 2014 was the time that witnessed the most significant growth in 
digital marketing in India. Content marketing, which is a form of digital marketing which had slow 
development in India. still, after 2014, content creation(which includes blogs, case studies, white 
papers, e-books forums, news word plates, etc) had also grown with the added number of Internet 
druggies. Studies have linked that around 43 million new internet druggies were linked between the 
ages of October 2013 to September 2014. This displayed a growth of 20.5 in the number of Internet 
druggies in the country and the total number of internet druggies crossed 254 million in September 
2014. 
 Digital marketing has also handed a new career occasion for young people that also supported 
in rapid-fire growth of frugality in the country. The Internet has also increased not only in civic areas 
but also in pastoral areas of India. The digital revolution in India has also impacted consumers and 
businesses. During the last five times, there has also been significant growth in the use of social media 
platforms, similar to Twitter and Facebook. Marketers and business directors started to find further 
values and effectiveness in social media marketing, as content creation helped in attracting further 
compendiums and consumers. A study conducted by Sohrab and Naghibi linked that social media was a 
significant marketing and advertising platform for small and medium-sized enterprises that were 
seeking to achieve a better place in the request. 
 
TRENDS OF DIGITAL MARKETING IN INDIA: 
 The use of mobile phones also significantly contributed to the growth and development of 
digital marketing assiduity in India. Attestations have shown that by the time 2016, around 371 million 
people in India had started using the Internet through their mobile bias, which further expanded digital 
marketing, as the companies got the occasion of reaching their guests through a new source. thus, the 
growth of internet and mobile use has been a significant trend that supported the growth of digital 
marketing assiduity. The growth in internet and mobile operations has been linked as the main trend 
supporting the growth of digital marketing assiduity in India. 
 Another major trend that's leading towards the growth and development of digital marketing in 
India is the addition of a number of online shopping platforms and adding interest of Indian consumers 
in online shopping. A study conducted by Gehrt et al(2012) argued that though the consumer 
conceptualization of online shopping hadn't completely developed in India, consumers have displayed 
adding interest in online shopping as the result of technological advancement in society. Another 
important trend is linked to the content marketing area. Studies have linked that business directors are 
admitting the significance of content marketing and considering it as an important approach for 
advanced profit generation. 
 A study conducted by Nedumaran(2016) informed that 75 of the CEOs of companies believe 
that content marketing is the future of Digital Marketing in India. Content marketing juggernauts are 
being increased to enhance the engagement of consumers with brands and to target the right cult. 
Another digital marketing trend that significantly surfaced in 2016 is visual marketing which 
encompasses the use of visual content that helps in achieving lesser consumer engagement. Visual 
marketing has also led to increased use of YouTube channels, as well as bus- play videos on Facebook, 
Twitter, Instagram, and Pinterest. Thus, there are colorful incorporating trends in Digital marketing 
assiduity in India, which will increase the compass of online marketing in the future. 
 
PERCEPTION OF INDIAN MARKETING DIRECTORS TOWARDS DIGITAL MARKETING: 
 A gap has been linked in literature, in terms of understanding the perception of business and 
marketing directors towards the significance or benefits of digital marketing in business. There's a lack 
of qualitative and quantitative studies towards understanding the perception of directors and the 
impact of changing trends. A study conducted by Khan and Siddiqui in Pakistan in 2013 argued that 
marketing professionals are also enthusiastic as well as skeptical towards the significance of digital 
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marketing in business. Another study was set up to be conducted in Bangladesh, which linked that 
marketing professionals consider digital marketing to be significant for business growth and that it'll 
also enhance brand relationship marketing. 
 An Indian study conducted by Abdul Azeem and ZiaulHaq conducted a check study that included 
scholars, entrepreneurs, and workers to understand and assess their station towards internet 
advertising and marketing. Still, this study couldn't give a detailed analysis of the perception of 
professionals in relation to the significance of internet marketing and could only establish a casual 
understanding. Thus, there's a gap in the literature towards fastening including the perception of 
marketing professionals towards the growth of digital marketing. 
 
FINDINGS AND CONCLUSION: 
 The main findings of this exploration indicate that digital marketing assiduity has significantly 
entered the Indian request and is likely to grow at a veritably fast pace in the future. One of the 
significant aspects of this exploration is that it significantly contributes to understanding the perception 
of marketing directors towards the use of digital marketing strategies. This exploration also provides 
the compass for the unborn exploration that can concentrate on conducting the empirical study for 
understanding the perception of directors, CEOs, and other operations in understanding the 
significance of digital marketing in the future and if technology will allow this growing trend and would 
not affect in causing technology fatigue, which may affect business conditioning and profit generation. 
This study concludes that for understanding and supporting the nonstop growth of digital marketing 
assiduity, it's important to conduct empirical exploration and include the perception of marketing 
professionals for enhancing the benefits of digital marketing in India. 
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