
ISSN: 2249-894X                                                                                         Impact Factor :  3.8014 (UIF)

          

                                           revIew oF reSearch                          
UGc approved JoUrNal No. 48514 
volUme - 6 | ISSUe - 9 | JUNe - 2017 

 

_____________________________________________________________________           
 

________________________________________________________________________________________ 
 

Available online at www.lbp.world 
1 

 
 

THE ROLE OF CONNECTIVITY AND MARKETING FOR RURAL 
TOURISM 
 
 
Dr. Shinde Tukaram Vitthal 
Assistant Professor , 
A. R .Burla Mahila Varishtha Mahavidyalaya, Solapur. 
 
 
ABSTRACT 
 The travel industry is regularly seen as being multidimensional have in physical, social, social, 
monetary and political qualities. Rustic the travel industry can help in molding our general public. The 
fundamental idea of country the travel industry is to profit the nearby network through innovative chances, 
pay age, business openings, protection and improvement of rustic expressions and artworks, ventures for 
foundation advancement and conservation of climate and legacy. Gettingaway from the surge and weights 
of the city are reasons that individuals need to encounter provincial the travel industry. Country the travel 
industry is one of the quickest developing areas in the travel industry. Relaxing in a delightful setting or 
communicating the conventional agrarian way of life is absolutely stillpart of the attractions of provincial the 
travel industry. The fate of Indian the travel industry lies in zeroing in on rustic the travel industry since it 
gives such an extensive amount variety. A complete technique and routinely structure for provincial the travel 
industry advancement is direly required.  
 
KEYWORDS: travel industry , climate and legacy. 
 
INTRODUCTION: 
      Market segmentation based on consumer motivation has proven to be one of the most valuable 
marketing tools for business promotion. The current study segments the bed and breakfast (B&B) market to 
better understand the different characteristics and demands of visitors to B&Bs in Taiwan. Our findings can 
assist B&B operators to determine resource allocation in developing marketing strategies. This study 
methodology utilized a questionnaire survey. Four clustered segments were identified based on five 
motivational factors. Based on our findings, most B&B visitors were repeat customers from nuclear families. 
They were well-educated with low to mid-range median family incomes. Though websites and travel 
guidebooks were expected to be the dominant sources of information on B&Bs for such visitors, word-of-
mouth was found to be the most effective advertising channel for B&B accommodation choices. 
 
OBJECTIVES: 

To watch the part of availability and showcasing in provincial the travel industry this is the primary 
goal for the examination.  
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SOURCE OF INFORMATION AND DATA ANALYSIS: 
For the investigation of information data related with optional information which is distributed and 

unpublished material from magazines, reference books, reports and so forth  Rustic the travel industry is a 
frequently difficult to characterize item that may envelop a large number of the exercises portrayed above 
dependent on normal attractions; nonetheless, there is regularly a human segment just as. The US Census 
Bureau characterizes rustic territories as the entirety of the land and individuals situated outside of 
urbanized regions and metropolitan groups. Hence, this incorporates both modest communities and wild 
regions and altogether different sorts of the travel industry exercises are probably going to happen in each. 
In this manner ,provincial the travel industry is all the more frequently connected with the overall 
reasonableness of rustic that relates to life in the open country. Rustic amusement exercises, for example, 
picturesque drives, nation picnics, chasing, or fishing might be remembered for this item.  

Specifically, probably the most popular types of country the travel industry utilize neighborhood 
horticultural enterprises. This may likewise be depicted as homestead or farming the travel industry or agro - 
the travel industry. Exercises are inside this item broadly. Vacationers may partake in exercises set in the 
ranch climate, for example, horseback, riding or climbing ranch trails. They may burn-through homestead 
produce, for example, eating at a ranch eatery .buying things at a homestead marker. or then again in any 
event, doing the pick-your own alternative. Sightseers may likewise partake in ranch exercises. A few 
exercises are animated, for example, traveler steers drives and rancher barbecues facilitated by fella farm 
resorts, yet there are likewise working homesteads and farms on which the vacationer finds out about and 
aids day by day tasks or gathers. For these exercises, sightseers will remain on the ranch in offices changed 
over to fill in as informal lodging or exceptionally developed offices, for example, cabins. Ranch the travel 
industry has an especially solid custom in Europe.  

Travel industry depends on promoting encounters. This is on the grounds that encounters are at the 
center of the whole business and all that else rotates around encounters. Those encounters could be of 
visual gratefulness, social tremendous and otherworldly height. All things considered vacationer pays for 
encounters. Country India is the expanse of the encounters to offer. In any case, except if these planned and 
expected items and encounters of provincial lavishness are advanced, an open door is lost. be it the Ikkat 
handloom weaving of Pochampally in Andra Pradesh, tusser silk weaving of Nepura in Bihar, mirror work and 
weaving of hodka in Gujrat, journeying pleasure of Surinsar of Jammu, banana fiber art of Anegundi in 
Karnataka, Pattachitra of Raghurajpur in Odisha, boat carpentry of Kumbalangi in Kerala, ethical ancestral 
culture of deke town of Arunachal Pradesh or bamboo specialty of Durgapur in Assam, all of them require to 
be marketed. How do we take them to the worldwide crowds is the unavoidable issue. Advancement is in a 
way that gives positive and manageable outcomes. The arrangement advancing country the travel industry 
as an essential the travel industry items by the service of tourism.(National Tourism Policy 2002) was 
enhanced by UNDP in the soul of thousand years improvement objectives of manageable human turn of 
events and disposal of neediness and disparities. A strong showcasing plan for rustic the travel industry 
locales should consolidate four fundamental parts of remarkable selling recommendation, upper hand, 
imaging and vacationer profiling. Furthermore new items dependent on significantly more explicit interests 
keep on advancing out of this item .for ex. wine the travel industry has become so mainstream that it has 
developed into a particular item. This includes making a trip to wine locales to visit grape plantations and 
wineries. Take an interest in wine samplings, and buy wine at the source. This enhancements pay created 
from the creation of wine and elevates the item to more extensive business sectors. Wine the travel industry 
presently happens everywhere on the world, including customary items, for example, France and Italy, just 
as the United States, Chile, Australia and South Africa. 

 
BEFITS OF RURAL TOURISM- 

The basic thought behind provincial the travel industry ought to be make, save and improve the 
stake of nearby networks over areas for regular great and not to assist any individual or firm.it encourage 
the utilization of neighborhood assets biotic and non-biotic. It is make extra work for each kind of country 
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work. It is helpful in accomplishing way of life and builds pay sources. It is basic for investigate the 
conceivable outcomes of forward and in reverse linkages through the vertical and flat mix of work. Country 
the travel industry saves and keeps up the customary culture and virtue framework alongside refinements 
on these by means of the digestion cycle of traveler linkages. Country the travel industry is advantageous to 
development of cognizance and attention to eco-biodiversity.  

For this movement and the travel industry in India and service of the travel industry together takes 
normal endeavors for accomplish target. The legislature has upheld air network, projection of states and 
expanding mindfulness, homegrown and globally accessibility of prepared aides, sensibly valued inn, 
convenience, better the travel industry framework and so on Following table no.2 shows that travel industry 
service has been allotted 1573.07 center rupees for the year 2015-16, it is increments up to 33 percent 
contrast with prior years.  

 
CONCLUSIONS: 

The travel industry assumes crucial function in the improvement of the financial status of the locals 
which remain leg behind from the advanced turn of events. The fate of Indian the travel industry lies in 
center in go country the travel industry since it gives such an extensive amount variety. An understand 
Sivestrategy and administrative edge work for rustic the travel industry is direly fundamental for the 
advancement of standard of locals. Inland streams can be another region to investigate for the advancement 
of network between metropolitan regions and states. An administration strategy of provincial the travel 
industry improvement is an essential need with all around planned arrangement system. The travel industry 
gives exceptional occasions to collaborations among sightseers and the people groups and conditions of 
spots they visit. The travel industry might be viewed as one of the main manners by which individuals know 
puts that are not their own. The travel industry is administration based business. It makes associations 
between geologically particular gatherings of individuals. Individuals are anxious to contact with each other. 
It additionally offers individuals the possibility to investigate new conditions that are not quite the same as 
the ones with which they are familiar.at a similar time , these cooperations among vacationers and spots 
have explicit impacts for both the people groups and conditions of those spots. Along these lines, the travel 
industry can effectively assume a part in molding the world wherein we live.  

The travel industry is a tremendous worldwide industry. Each nation on the planet is currently 
attempting to get a bit of this multibillion dollar business. It has become so monetarily significant that hardly 
a function happens where we don't here about the expected effect on the travel industry. The travel 
industry is a financial action with offering numerous occasions to making a ton of occupations for the gifted 
just as untalented specialists. As per one measurements done by the travel industry service India have 
visited about 9.0 million unfamiliar traveler in 2017 with yearly development pace of 10 from the travel 
industry percent and with 1,55000 crore rupees acquiring.  

 
REFERENCES: 
 Tourism marketing has distinct characteristics from other marketing plans.  
 Combining tourism with volunteer opportunities is another tourism marketing strategy that appeals to 

many tourists. 
 Tourism marketing is the collective name given to the various marketing strategies used by businesses 

within the tourism industry.  
 marketing effort should begin with a plan, and tourism marketing is no different.  
 activities through advertising or other forms of marketing. 

 
 


