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ABSTRACT 

 The purpose of this research study is to examine the Impact on 
social media on marketing Commerce in modern world and its effect of 
Social Media on the HypotheticalEnactment of Commerce Students in 
Nagpur Division. Research objective is to discover that to what extent 
Commerce  students are using the social media for Hypothetical purposes, 
to explore further whether the social media is a boon for current students 
or not. To comprehend the uses and gratifications drawn from social 
media and its effects of students learning is one of the key agenda of this 
study.Data collected from students of Commerce Colleges in Nagpur 
Division. For the study, purpose responses from 400 students of Commerce colleges of Nagpur Division have 
taken. Hence, data is collected from total 400 respondents. The collected data is analysed by using 
appropriate statistical tools such as frequency, percentage and nonparametric chi square test. The analysed 
data is arranged in tables and is described appropriately.   
 
KEY WORD: Physical fitness, speed, agility . 
 
INTRODUCTION  
 The focus of this research work is to primarily study the effect of social media on the 
Hypotheticalenactment of Commerce students in Nagpur Division. The study was comprise Commerce 
students from various Commerce institutes from Nagpur Division. Though study was focus only on 
Commerce students but there are also huge numbers of engineering and other graduate and post graduate 
students who are also actively using social media. The research findings was reveal to what extent the social 
media is impacting the Indian youth’s Hypotheticalenactment and their learning behavior. 
 The quick headway of media innovation has greatly affected the manner in which individuals impart 
every day. The growing dimension of the use of the social media among the youth of today cannot be over 
emphasized. Over the years, social networking among students has become more and more popular. It is a 
way to make connections, not only on campus but with friends outside of school. Social networking is a way 
that helps people feel they belong to a community. Due to the increased popularly of it, economists and 
professors are questioning whether grades of students will not be affected by how much time is spent on 
these sites. Choney, (2010), MehMood&Taswir, (2013), Kist (2008), Jacobsen &Forste, (2011), believe that 
the use of technology such as internet is one of the most important factors that can influence educational 
enactment of students positively or adversely. Numerous guardians and watchmen are stressed that 
understudies are investing an excessive amount of energy in facebook and other online networking 
destinations and have insufficient time to contemplate. Despite the fact that guardians are stressed over 
understudies' steady utilization of the internet based life destinations, numerous understudies keep on using 
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these locales every day. It is against this background that this research is being conducted to the social 
media and its effects of Hypotheticalenactment of Commerce students in Nagpur Division. 
 
SOCIAL MEDIA  
 Web based life has detonated as a classification of online talk where individuals make content, share 
it, bookmark itand organize at an immense rate. Due to its usability, speed and reach, online life is quick 
changing thepublic talk in the public eye and setting patterns and motivation in themes that range from the 
earth and politicsto innovation and media outlets (Asur and Huberman, 2010). Over the most recent ten 
years, the online worldhas changed drastically, because of the development of web based life, youngsters 
and ladies currently trade ideas,feelings, individual data, pictures and recordings at a really amazing rate. 
Seventy-three percent of wiredAmerican adolescents presently utilize web-based social networking sites 
(Oberst, 2010).Martn, (2008) and Lusk, (2010) share a similar idea of internet based life. To them social 
media is the useof Facebook, Blogs, Twitter, My Space and LinkedIn for the purpose of communication, 
sharing photos as wellas videos. However for the purpose of this study social media is captured within the 
use of internet throughFacebook, Whatsap, Twitter, Skype, MySpace as well as Yahoo Messenger for 
communication sharing of ideas,sharing of photos and videos by users. The increased use of Social 
Networking Websites has become aninternational phenomenon in the past several years. What started out 
as a hobby for some computer literatepeople has become a social norm and way of life for people from all 
over the world (Boyd. 2007). Teenagers andyoung adults have especially embraced these sites as a way to 
connect with their peers, share information,reinvent their personalities, and showcase their social lives 
(Boyd, 2007). 
 
OBJECTIVE OF THE STUDY  

1. To study of social media and its effects of Hypotheticalenactment of Commerce students in Nagpur 
Division. 

2. To study of students addictiveness to social network influence their Hypotheticalenactment? 
3. To study of social media network that the students are more exposed to influence their 

Hypotheticals. 
 
RESEARCH METHODOLOGY 
 This paper is based on exploratory research. The primary data was collected from peoplethrough a 
structured questionnaire. The Secondary data was collected from different sources;Indian and international 
journals, health insurance bulletins, newspapers. 

Table 1: Age wise classification of Commerce college  
students in Nagpur Division 

Age Group N Percent 
18 – 21 yrs 211 52.8 
21 – 24 yrs 121 30.3 
24-27 yrs 68 17.0 
More than 30 yrs - - 
Total 400 100 
Chi-Square  79.205 
df 2 
Sig.  <0.05 
N- Number; df- degrees of freedom; Sig.- Significance 

 Table 1 illustrates information pertaining to the age wise classification of Commerce college 
students in Nagpur Division It is evident from the information that 52.8% students belonged to the age 
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group 18 to 21 years, while 30.3% students belong to 21 to 24 years age group. Further 17.0% students 
belong to the age group 24 to 27 years.  
 It is apparent from the information that majority of students of Commerce colleges in Nagpur 
Division belong to 18 to 21-year age group. The chi square statistics shows that at df-2 and significant level 
<0.05 the chi square value is 79.205, which means that there is significant difference in age of the students 
of Commerce colleges in Nagpur Division.   

Table 2: Type of electronic gadget used by Commerce  
college students in Nagpur Division 

Type of electronic gadget  N Percent 
Mobile Phone 334 83.5 
Laptop 24 6.0 
I Pads 13 3.25 
Tablet 29 7.25 
Total 400 100 
Chi-Square  731.42 
df 3 
Sig.  <0.05 

N- Number; df- degrees of freedom; Sig.- Significance 
 Table 2 illustrates information pertaining to type of electronic gadget used by Commerce college 
students in Nagpur Division. It is evident from the information that 83.5% students have mobile phones, 
while 6.0% students have laptops. Further 3.25% and 7.25% students have I Pads and Tablets respectively. It 
is apparent from the information that majority of students of Commerce colleges in Nagpur Division use 
mobile phone. The chi square statistics shows that at df 3 and significant level <0.05 the chi square value is 
731.42, which means that there is significant difference in type of electronic gadget used by the students of 
Commerce colleges in NagpurDivision.  

Table 3: Time spent on social media daily by  
Commerce college students in Nagpur Division 

Time spent on social media daily N Percent 
Less than one hour 73 18.3 
One to three hours 124 31.0 
Three to Six Hours 136 34.0 
Six hour and above 67 16.8 
Total 400 100 
Chi-Square  41.78 
df 3 
Sig.  <0.05 

                                    N- Number; df- degrees of freedom; Sig.- Significance 
 Table 3 illustrates information pertaining to time spent on social media daily by Commerce college 
students in Nagpur Division. It is evident from the information that 18.3% students spent less than one hour 
on social media daily, while 31.0% students spent one to three hours. Further 34.0% and 16.8% students 
spent three to six hours and six hours daily on social media respectively. It is apparent from the information 
that majority of students of Commerce colleges in Nagpur Division spent three to six hours daily on social 
media. The chi square statistics shows that at df 3 and significant level <0.05 the chi square value is 41.78, 
which means that there is significant difference in time spent on social media daily by the students of 
Commerce colleges in Nagpur Division.  
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Table 4: Social media App mostly like to use by Commerce College students in Nagpur Division 
Social Media App Mostly Like to Use N Percent 
WhatsApp 198 49.5 
Facebook 121 30.3 
Instagram 56 14.0 
Twitter 25 6.3 
Total 400 100 
Chi-Square  176.06 
df 3 
Sig.  <0.05 

                                    N- Number; df- degrees of freedom; Sig.- Significance 
 Table 4 illustrates information pertaining to social media App mostly like to use by Commerce 
College students in Nagpur Division. It is evident from the information that 49.5% students like to use 
WhatsApp, while 30.3% students like to use Facebook. Further 14.0% and 6.3% students mostly use twitter 
and instagram respectively. It is apparent from the information that majority of students of Commerce 
colleges in Nagpur Division like to use WhatsApp. The chi square statistics shows that at df 3 and significant 
level <0.05 the chi square value is 176.06, which means that there is significant difference in social media 
App mostly like to use by the students of Commerce  colleges in Nagpur Division.  
 
CONCLUSION:- 

 Majority of students of Commerce colleges in Nagpur belong to 18 to 21-year age group.  
 Majority of students of Commerce colleges in Nagpur Division are pursuing under graduate course.  
 Majority of students of Commerce colleges in Nagpur Division use mobile phone.  
 Majority of students of Commerce colleges in Nagpur Division spent three to six hours daily on social 

media.  
 Majority of students of Commerce colleges in Nagpur Division like to use WhatsApp.  
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